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Summary of situation

Consociate Health is changing the Third Party Administration industry. 
Consociate Health was founded in 1995 as an employee benefits administrator, partnering 
with employers as an advisor providing employee benefit programs, healthcare plan 
administration, and wellness initiatives. 
Consociate sets themselves apart from competitors through the creation of 
direct-to-employer networks and by providing data-informed consulting services. 
The company has doubled in size in the past year and seeks a professional, corporate brand 
as they expand their footprint across the United States. 

Communications & Marketing Plan
The marketing team of DCC Marketing developed and executed a strategic brand, marketing and 
media campaign based on the overall brand Consociate Health wanted to promote and three service 
areas the company wanted to focus on: Flex products, TPA services including self-funding products 
and analytics, and wellness plans. 
These HTC populations connect the value of their role in completing the census with the funding of 
these critical programs that affect them and their communities. The objective was to introduce 
Consociate Health in new markets, positioning the company and the staff as trusted advisors with a 
reputation for innovation. We also wanted to increase awareness of Consociate in existing markets, 
and differentiate the company from identified competitors. 

Markets:  Peoria, Illinois; Central Illinois; Mishawaka/Indianapolis/South Bend, Indiana; St. 
Louis/Sikeston, Missouri; Central Tennessee; Tampa, Florida. 

Audience: Employers with 50+ employees 

Media & Marketing Channel Distribution
PAID: Google Search Ads, Google Display Ads, Paid Social Ads. 

OWNED: Organic Social (Facebook, LinkedIn | Website & Landing Pages | Promotional & Print 
Collateral | VIDEO Production

EARNED: Public Relations, press release development and distribution 



Strategy
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Strategy for evaluation and adaptation
It was clear that there were two avenues to reach the target audience: directly through 
various media strategies, and in-directly through brokers. 

DCC developed and integrated marketing plan based on the four components - overall 
brand awareness, Flex products, TPA services, analytics and wellness. For each of the 
four plans, we identified appropriate sales plans, audience targets and reach, and 
tactical deliverables. 

Overall Approach:
● Targeted messaging - Online and social targeted ads, targeted 

geographies/regions, targeting by size of company and job title 
● Awareness - Public relations, content marketing
○ Shareable social content
○ Thought leadership 

● Integration 
○ Website development 
○ Media planning 
○ Coordination with sales team 

Summary of Results
Consociate Health continues to grow and expand. Now licensed in 20 states, 
Consociate has doubled its staff and has employees in five states. Their website, social 
media presence, and customer-facing materials present the company more 
appropriately as they have become a major player in the third party administration 
industry. 

Newsletter & 
Text Club

Google Search Website Display 
Static, Native and Video  

Remarketing

Digital & Traditional 
Out-of-Home

Website Landing 
Pages

Sound Logo

OTT Video 
Streaming 

Paid Social 
Advertising

Facebook, Instagram, Tiktok, 
Snapchat, YouTube, 

Pinterest

Organic social 
media



Impact
Media Execution
DCC launched the website and began digital campaigns immediately using Google 
and social media channels. Collateral and marketing materials were developed 
including videos, brochures, forms, emailers, and the like. 
The digital campaigns run on a monthly basis and are continuously optimized and 
updated to meet the current situation. Content is also developed monthly for a strong 
organic social media presence. 
DCC is also able to be nimble and flexible to respond to unplanned needs and requests as 
we serve as an extension to Consociate’s internal staff. 

Media Approach:
● Maintain media presence across social and programmatic sites
● Employ tactics that engage the audience and position Consociate as a stable, yet 

innovative, advisor to companies of all sizes 
● Focus on awareness and differentiators 

Logo Development for Multiple Service Lines:
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Examples of Our Work - Digital/Traditional
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Examples of Our Work - Newsletter
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Examples of Our Work - Owned Media
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http://www.youtube.com/watch?v=Lj4orsNihvg


Examples of Our Work - GeoFencing
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Recruitment Campaign:



Examples of Our Work - Earned Media
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